
 

 

Social Media Strategy 

According to Harris Interactive, “Significantly, 55% of gay men and lesbians say they 

visit social network sites at least once a day – but only 41% of heterosexual adults 

report that same frequency.  Three out of ten gay men and women also say they visit 

sites several times a day, while only 17% of heterosexuals share that habit. ”  

We couldn’t have said it better 

ourselves.  Social Media is critical to a 

business’s communication strategy. 

Mark’s List has been leading the way 

with Social Media for over three years. 

We were the first site of any kind – Gay, 

Lesbian or Straight, to begin using 

Twitter on behalf of our advertisers. 

And this is just one example of the 

many ways Mark’s List incorporates 

Social Media into virtually everything 

we do. 

With nearly 35,000 friends, fans and 

followers spread out over seventeen 

Twitter, seven Facebook pages and 

several FourSquare profiles, the Mark’s 

List Social Media Team can craft and 

send a message that is targeted to the 

specific group you want to reach. Our 

Social Media Gurus even post tips on 

Foursquare that alert people to special 

offers at your business. 

From managing Facebook Fan 

Pages to Tweeting and posting 

tips on Foursquare, the Mark’s 

List Social Media Team can 

give your business the boost it 

needs to thrive in this new era 

of communication.  

 


